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Abstract
Kobe City is known as a city that flourished as a port of trade since the early modernization and is an
area where foreigners have become familiar on a daily basis in our country. It is easy to imagine that the
historical nature of such a city will have an influence on the unique culture formation of Kobe City. In the
background of this fashion-based urban formation, foreign residents living in Kobe during the early mod-
ernization sometimes brought Western-style clothing culture. In this research, by analyzing the influence of
regionality and history of Kobe city in fashion related industry, it aims to clarify the consumer sentiment in
Kobe city which is different from other cities.

















という。詳細は同社の webサイトを参照（http://www.kansai-note.com/ 2018年 12月 20日閲覧)。
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2 株式会社ファミリアは、自社の事業領域として「for the first 1000days」を掲げている。これは女性が妊娠して
から出産までの約 270日と、新生児が 2歳の誕生日を迎えるまでの 730日をターゲットにしていることを意味
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